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Abstract:  The purpose of this study is to examine the influence of Emotional Intelligence on Affective 

Commitment, Person Organization Fit to Affective Commitment and influence of Emotional 

Intelligence and Person Organization Fit to Affective Commitment. The research design is a 

field study using survey methodology. The study conducted at a PT. Adira Dinamika 

Multifinance in Bandar Lampung. In this study, research design include a causal relationship 

between two or more variables (Fadila, 2020). Judging from the type of data, this research is 

quantitative research, the research emphasizes the analysis of numerical data are processed 

with statistical methods. The research variables consisted of variables: Emotional 

Intelligence, Person Organization Fit and Affective Commitment. All scales use a 5-point 

agreement – disagreement Likert format. The questionnaires developed for the purpose of 

the purpose of isolating factors affecting employee retention. Participants in this study 

consisted of a total 66 employees recruited as part of the investigation. Validity test has been 

done by using the correlation Pearson’s Product-Moment Correlation. Furthermore, the 

reliability of the questionnaire research used alpha-Cronbach’s method. The results of this 

study was supported with the result of the previous study conducted by (Angga, 2019) and 

(Solomon, 2019), where their study that Emotional Intelligence not influence Affective 

Commitment, Person Organization Fit influence Affective Commitment and together – 

Emotional Intelligence and Person Organization Fit influence on Affective Commitment. 

This study brings to light original and valuable findings related to the effect of emotional 

intelligence and person organization fit after showing expected results in terms of affective 

commitment.  
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1. INTRODUCTION 

 

Companies are competing to meet all the needs of their employees with the aim of 

maintaining the organizational commitment of each employee. Organizational commitment is an 

important thing in an employee when they are in a company. This is in line with the statement 

from (Auda, 2018) which states that organizational commitment is needed for each employee for 

their company with the aim of employees remaining loyal under any circumstances. In addition, 

the main reasons for organizations to obtain more value are increased sales, obtaining the 

necessary competencies and improving the image of the organization (Fadila, 2020). 

One of the elements of good quality human resources can be optimized through developing 

commitment in employees (Wulandari 2012). Gustyana (2018) introduces the concept of 

Organizational Commitment and divides it into three dimensions, namely Affective, Continuous, 

and Normative. Affective Commitment is the strongest form of commitment among the three. This 

affective commitment can also be said to be an important determinant of the dedication and loyalty 

of an employee (Han, 2012). 

The phenomenon that occurs at PT Adira Finance Bandar Lampung is the high level of tenure 

of employees working at the company in 2019, which is the largest vulnerable to a 6 to 8 year 
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working period, amounting to 48.4% of total permanent employees, this phenomenon is included 

in Affective Commitment indicates that permanent employees at PT. Adira Finance Bandar 

Lampung is very loyal and wants to work at the company for a long time. This is in line with 

Kaswan's (2012) opinion, which affective commitment can arise in an employee due to the 

existence of: individual characteristics, organizational characteristics, task significance, various 

skills, feedback from leaders, and involvement in management. Age and length of service in the 

organization are positively related to Affective Commitment. 

 

1.1.Purpose of the Study 

The aim of this study is to examine the influence of Emotional Intelligence and Person 

Organization Fit on Affective Commitment. The main goal is to provide useful information for PT. 

Adira Finance’s Bandar Lampung management team on how they could evaluate the affective 

commitment in the future. This is a study about the emotional intelligence of employee at PT. 

Adira Finance Bandar Lampung, and how it pretentious the person organization fit of permanent 

employees of PT. Adira Finance Bandar Lampung. 

 

1.2.Problem Formulation 

Employee emotional intelligence is influenced by many factors; both factors are derived from 

the individual employee as well as environmental factors or Management Company. Employee 

emotional intelligence is significantly influenced by the person organization fit and affective 

commitment. Thereby, the research question for the investigation is the following: 

1. Does Emotional Intelligence influence Affective Commitment at PT Adira Finance Bandar 

Lampung? 

2. Does Person-Organization Fit influence Affective Commitment at PT. Adira Finance 

Bandar Lampung? 

3. Do Emotional Intelligence and Person-Organization Fit influence Affective Commitment 

at PT Adira Finance Bandar Lampung? 

 

The problem statement addressed through the quantitative study, with the aim of identifying 

the emotional intelligence employee on the person organization fit and affective commitment of 

entire PT. Adira Finance permanent employees. The present research will help management to 

evaluate the affective commitment in the future. The results of the research will help to give 

specific recommendations to management, regarding which areas of the employee need to pay 

more attention in order to improve their performance and to be a better in work place. 

 

 

2. LITERATURE REVIEW 

 

2.1 Emotional Intelligence 

Indriani (2017) stated a form of intelligence related to the emotional life side, such as the 

ability to appreciate and manage the emotions of oneself and others, to motivate oneself and 

control impulses, and to handle with interpersonal relationships effectively. Emotional intelligence 

is a component that makes a person smart in consuming their emotions (Asthenu, 2017). Further, it 

explained that human emotions are in the subconscious area so that emotional intelligence is 

recognized as providing a deeper and more complete understanding of oneself and others. 

Emotional intelligence is an individual's intelligence in managing emotions, both emotions 

arise from himself and others (Dwisara, 2018). Good emotions or moods can cause a person to 

view other people or events in a more positive way, which will make people feel more optimistic 

about their ability to achieve goals, increase creativity and decision-making skills, and make 

people helpful. Asthenu (2017) distinguishes Emotional Intelligence into two part namely: 
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1. Personal competence is an individual's ability, which includes self-awareness, self-

regulation and social awareness. 

2. Empathy is the awareness to give attention, need or care to others and maintain social 

relationships. 

Kumala (2015) explains there are two factors that affect a person's emotional intelligence, 

which is: 

1. Family environment. 

Family life is the first school in studying emotions. Emotional intelligence can be taught in 

infancy through expression. Emotional events that occur in childhood are permanently 

attached to adulthood. The emotional life nurtured in the family is very useful for each 

individual in the future. 

2. Non-family environment. 

This is related to the community and education environment. This emotional intelligence 

develops in line with physical and mental development. This learning is usually aimed at a 

person's activity outside with the emotions accompany other people's circumstances. 

The aspects of a person's emotional intelligence according to Kumala (2015) are follows: 

1. Personal skills, namely the ability to manage yourself. 

2. Social skills, namely the ability to handle a relationship. 

3. Social skills, namely the ability to evoke the response that other people want. 

 

2.2 Person-Organization Fit 

The suitability between organizations and individuals in terms of the values is called Person-

Organization Fit. Person-Organization Fit is also based on alignment of values, alignment of goals 

related to the work environment, and harmony between individual personalities and organizational 

characteristics (Astakhova, 2016). 

The core perception of the concept of conformity is that if a match is good, it will certainly 

make an effective performance of work. On the other hand, a poor suitability will also result in a 

non-positive performance (Haeba, 2019). Person-Organization Fit is a match between individuals 

and organizations, at least there is a commitment to meet the needs of other parties, or they have 

similar basic characteristics (Donald, 2007). Individuals and organizations are attracted to each 

other when there is compatibility with one another, this greatly affects the organization in 

recruiting employees and also the attitude of employees to choose the job. 

Astuti (2010) states that Person Organization Fit (P-O Fit) can be interpreted in four concepts, 

which is: 

1. Value congruence, is the suitability between the intrinsic value of an individual and the 

organization. 

2. Conformity of goals (goal congruence), is the suitability between individual goals and the 

organization in this case is the leader and co-workers. 

3. Fulfillment of employee needs (employee need fulfillment) is the match between the needs 

of employees and the strengths contained in the work environment with the system and 

organizational structure. 

4. The suitability of culture-personality characteristics (culture personality congruence) is the 

conformity between the personality (non-value) of each individual and the climate or 

organizational culture. 

 

2.3 Affective Commitment 

Commitment is an attitude that reflects the extent of individual knows and tied to the 

organization. Highly committed employees can always be relied upon and will give their full 

ability to the maximum (Lanjar, 2017) 

1. Affective Commitment (AC) 
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Affective Commitment is an emotional approach from individuals in their involvement with 

the organization, so that individuals will feel connected to the organization. 

2. Continuance Commitment (CC) 

Continuance Commitment is the desire possessed by individuals to stay in the organization, 

so that individuals feel the need to be connected with the organization. 

3. Normative Commitment (NC) 

Normative Commitment is a feeling of obligation from individuals to survive in the 

organization. 

Affective Commitment is a commitment that refers to the emotional attachment of an 

organization that requires a match between individual and organizational values and goals 

(Tjandra, 2018). 

Employees who have a high tendency towards affective commitment will be able to show a 

sense of belonging to a company, increase involvement in the organization and will have a desire 

to achieve organizational goals (Tjandra, 2018). 

Affective commitment is concerned with the emotional attachment of employees, 

identification of employees, and employee involvement in the organization. Thus, employees who 

have a strong affective commitment and close to the organization will continue to work in the 

organization because they really want to (Rumangkit, 2016). 

Tjandra (2018) also explains Affective Commitment in a company, organizational and 

employee relationships are very important. Affective Commitment is a commitment that refers to 

the emotional attachment of an organization, which requires a match between individual and 

organizational values and goals. Loyalty to the organization will be formed when employees feel 

that employees are considered part of the organization. 

Hariyanto (2018) explains there are three aspects that illustrate the existence of an individual's 

affective commitment to the organization. These three aspects can be explained as follows: 

1. Emotional attachment is a strong individual feeling towards the organization so that it will be 

easy to attach emotionally to the organization. Individuals will feel that they are part of the 

organization's family which is shown by positive affection and a high sense of belonging to 

the organization. Because of the feeling of being attached to the organization, individuals 

have little reason to leave the organization and still desire to continue their membership in the 

organization. 

2. Identification is the belief and acceptance of individuals against the goals and values of the 

organization. This is one of the keys to forming a series of other aspects of organizational 

commitment. This aspect can be seen from several attitudes, namely: the existence of 

common goals and values that the individual has with the organization, the individual feeling 

that the organization provides policies to support its performance, and the existence of pride 

in being part of the organization. 

3. Participation is the desire of individuals to be seriously involved in the interests of the 

organization. The desire to be truly involved in every activity or activity of the organization is 

reflected in the acceptance of individuals to accept and carry out various kinds of tasks and 

obligations. Individuals will always try to give their best performance that exceeds the 

minimum standards expected by the organization. In addition, individuals will be willing to 

carry out work outside of their duties and roles if their assistance is needed by the 

organization. 

 

3. METHOD 

 

3.1 Research Design 

This study is a quantitative research. This quantitative research can be defined as a type of 

research in which data collection uses research instruments. Data analysis is quantitative/statistical, 
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which has the aim of testing predetermined hypotheses (Suliyanto, 2018). The quantitative 

research is used in this study because the data used is expressed in numbers and analyzed by 

statistical techniques. 

Meanwhile, the research method used in this study is the associative method. The associative 

method is research that aims to analyze the relationship or influence between two or more 

variables, the causal relationship between one or more independent variables (independent 

variables) and the dependent variable (Suliyanto, 2018). 

This study uses an associative method because this study will examine the influence of the 

Emotional Intelligence variable; Person-Organization Fit on Affective Commitment. 

 

3.2 Variabel Measures 

The measures for the research are described below. All items used for the scale measures 

discussed below are located in the Appendix. All scales used a 5-point agreement–disagreement 

Likert format with one=Strongly Disagree and five=Strongly Agree (Suliyanto, 2018). Likert-type 

scales are useful for measuring latent constructs, i.e. characteristics of people such as attitudes, 

feelings, and opinions. Latent constructs are generally thought of as unobservable individual 

characteristics without concrete and objective measurement that are believed to exist and cause 

variations in behavior (e.g., answer questions on a scale). 

 

Emotional Intelligence 

Emotional intelligence is a component that makes a person smart with emotions. He further 

explained that human emotions are in the subconscious area so that emotional intelligence is 

recognized as providing a deeper and more complete understanding of oneself and others. 

(Asthenu, 2017). 

Indicator for this variabelis ; 1) Knowing our own emotions; 2) Manage our own emotions; 3) 

Motivate ourselves; 4) Respect other people's emotions; 5) Overcoming cooperation. (Indriyani, 

2017). 

The Emotional Intelligence possessed by PT Adira Finance employees can help in managing 

emotions related to themselves and others. 

 

Person Organization Fit 

Person Organization Fit Is the alignment of values, alignment of goals related to the work 

environment, and harmony between individual personalities and organizational characteristics. 

(Astakhova, 2016). 

Indicator of this variabelis : 1) The suitability between the intrinsic value of the individual and 

the organization; 2) The suitability of individual goals with the organization; 3) The suitability 

between the needs of employees and the strengths contained in the work environment with the 

system and organizational structure. (Khalida, 2016). 

Individuals and organizations are attracted to each other when there is a match between one 

another; this greatly affects PT Adira in recruiting employees and the attitude of employees to 

choose the job. 

 

Affective Commitment 

Affective commitment is a commitment that refers to the emotional attachment of an 

organization which requires a match between individual and organizational values and 

goals.Indicator for this variabel is : 1) Feel very happy when working in the organization until 

retirement; 2) Enjoy discussions about the organization with people outside the organization; 3) 

Feeling that the problems in the organization are also a problem for employees; 4) Organization 

has an important meaning for employees; 5) Having an emotional connection with the 
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organization; 6) Proud to tell things about the organization to outsiders; 7) Employees find it 

difficult to have attachments to other organizations. (Tjandra, 2018). 

Affective Commitment that is adjusted to the value that PT Adira Finance employees have for 

the organization. 

 

3.3 Research Instrument and Data Analysis Technique 

A valid research instrument means that the instrument is able to measure what must be 

measured carefully, or can provide information about the measured variable value quickly and 

precisely. In other words, a measuring instrument is declared valid if the instrument is "really true" 

to measure what should be measured. (Suliyanto, 2018). This made the researcher test the validity 

with a questionnaire that was directly given to employees of PT Adira Finance Tbk, Bandar 

Lampung Branch. In analyzing quantitative data, SPSS software (SPSS 21) used to assist in 

converting the raw data into numerical values and counting the responses of respondents. 

 

3.4 Validity Test and Reliability 

Validity test has been done by using the correlation Pearson’s Product-Moment Correlation. 

Pearson’s correlation is a measure of the strength and direction of association that exists between 

two variables measured on at least an interval scale. A Pearson’s correlation attempts to draw a 

line of best fit through the data of two variables, and the Pearson correlation coefficient, r, 

indicates how far away all these data points are in this line of best fit (i.e., how well the data points 

fit this new model/line of best fit). Furthermore, the reliability of the questionnaire research used 

alpha-Cronbach's method. Cronbach's alpha is a measure of internal consistency, that is, how 

closely related a set of items are as a group. It is considered to be a measure of scale reliability. A 

"high" value for alpha does not imply that the measure is unidimensional.  

 

3.5 Participants  

Participants in this study consisted of all permanent employees at PT Adira Finance Bandar 

Lampung, totaling 66 employees recruited as part of investigation of the emotional response test. 

The participants, 46 male and 20 female. The length of tenure with the organizations was between 

3 years and more than 11 years. The reason for choosing these employees was mainly because they 

were loyal with the organization and the primarily have high affective commitment on 

organization. As a result of commitment, these employees experienced with the influence of 

individual and/or organizational interventions for affective commitment such as emotional 

intelligence and person organization fit of support. 

 

4. RESULTS AND DISCUSSION 

 

The Effect of Emotional Intelligence on Affective Commitment 

Based on the test results it can be concluded that Emotional Intelligence (X1) has no effect on 

Affective Commitment (Y) at PT Adira Finance Bandar Lampung, seen from the sig value 0.157 

or greater than the alpha value of 0.05. This means that Emotional Intelligence does not have an 

impact on the Affective Commitment felt by its employees. Theresults of respondents' answers to 

the Emotional Intelligence variable (a list of questions adapted from competency indicators) show 

that the highest score is on the point of the statement "I can recognize the factors that cause my 

emotions increased", this illustrates that employees of PT Adira Finance Bandar Lampung quite 

understands their emotional feelings and they are able to find out the causes of increased their 

emotion. Vice versa, on the statements about expressing emotions appropriately, understanding 

other people in dealing with problems, and statements about establishing cooperation among other 

employees get the lowest response of 24 people or 36.4%, it can be meaning that they still have 

difficulty understanding other people's emotions and accompanying good cooperation between 
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employees. Thus, the Emotional Intelligence felt by the employees of PT Adira Finance Bandar 

Lampung does not have a direct impact on the Affective Commitment for their employees. Hence, 

this is not in line with Pramesthi's (2017) opinion that commitment to organization can be 

influenced by several factors, including emotional intelligence. Someone with high emotional 

intelligence will be able to understand and be aware of their own feelings, and be able to control 

stress and negative emotions, feelings of frustration which in turn will have a better relationship 

with superiors and colleagues which in turn can increase organizational commitment. Moreover, 

this is not in line with previous research which shows that Emotional Intelligence influenced 

affective commitment to other objects (Solomon 2016 dan bin Bakker 2019). 

 

Effect of Person Organization Fit on Affective Commitment 

It was found that Person Organization Fit has an influence on Affective Commitment. 

Because in this study, the Person Organization Fit (X2) variable has a sig value of 0.017 or less 

than an alpha value of 0.05. This means that Person Organization Fit (X2) has an impact on 

Affective Commitment (Y) at PT Adira Finance Bandar Lampung. Person Organization Fit 

variable show that the highest score on the statement points regarding the suitability of the vision 

and mission between employees and the company and regarding the similarities between 

employees and companies regarding caring for others, namely 27 people, The occurrence of many 

similarities in values and goals for employees and the organization encourages attitudes and 

desires from within oneself to stay with the company for a long period of time, thus it can be 

concluded that the Person Organization Fit in PT employees Adira Finance Bandar Lampung can 

have an impact on the Affective Commitment of its employees. This is in line with the opinion of 

Saleem (2011) who explored the unique aspects of Organizational Person and concluded that 

Organizational Person has a significant positive effect on employees' perceptions of brand value 

on the value stated by management; this in turn positively influences customer perceptions of 

brand values. Identifies that individuals 'perceptions of the company's reputation (prior to joining) 

and actual company ethical values influence individuals' affective feelings and their retention 

behavior. This is also in line with previous research that Person-Organization fit is positively 

related to Affective Commitment (Ahmadi 2014, Isniatun 2018, and Angga 2019). 

 

Effect of Emotional Intelligence and Person Organization Fit on Affective Commitment. 

The results show that the Sig value is 0,000 or greater than the alpha value of 0.5. It can be 

concluded that Emotional Intelligence and Person Organization Fit together have an effect on 

Affective Commitment at PT Adira Finance Bandar Lampung. This relationship affects have 

meaning that if Emotional Intelligence and Person Organization Fit go well, it will have an impact 

on Affective Commitment at PT Adira Finance Bandar Lampung. If the company wants to achieve 

goals and respectable Affective Commitment from its employees, the company must pay attention 

to Emotional Intelligence in the sense of good emotional management for employees so that 

employees can commitments to improve company performance. The company also have to 

provide a better understanding of Person Organization Fit, so then employees can increase their 

affective commitment. This result supported by Andriani’s opinion (2017) that Affective 

Commitment is related to emotional, identification and individual involvement in an organization. 

Members who have this commitment have an emotional attachment to the organization which is 

reflected through involvement and feelings of pleasure and enjoying their role in the organization 

and further Wihida's opinion (2019) states that the characteristics of an employee who has a high 

commitment to the company are the willingness to work hard for the company, the existence of a 

strong belief and acceptance of the goals and values of the company as well as the desire for 

employees to maintain membership in the company. 
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5. CONCLUSIONS  

 

1. Emotional Intelligence has no effect on Affective Commitment at PT Adira Finance Bandar 

Lampung. 

2. Person Organization Fit affects Affective Commitment at PT Adira Finance Bandar 

Lampung. 

3. Emotional Intelligence and Person Organization Fit together have an influence on Affective 

Commitment at PT Adira Finance Bandar Lampung 
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