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Abstract

The purpose of this study was to determine the positive influence of Research and
Development (R&D ) on firm value. The results show that R&D does not have a
significant effect on firm value, while Corporate Social Responsibility (CSR) and
type of industry have a significant impact on firm value. R&D activities are
activities that will be the company's investment in the long run. R&D activities
create a competitive advantage for companies by creating new products that are
difficult for competitors to emulate in the era of modern technological
development. Companies that carry out R&D activities in the era of modern
technology can be considered to have made long-term strategic investment
companies that are used to increase firm value. Investors did not invest because
R&D is a strategic investment in the long term of the company that is used to
increase the value of the company, while technology is developing very rapidly.

Keywords: Research and Development, firm value, modern technology

1. INTRODUCTION

The main purpose of the establishment of the company is to get profits by
maximizing the resources owned. If the company can utilize its resources, it is
likely that the company will get a large profit, so that it can affect the value of the
company in the eyes of investors and investors. The value of the company is very
important because with high firm value will be followed by high shareholder
prosperity. Increasing firm value will affect shareholder value if the increase is
marked by a high rate of return on investment to shareholders.

Firm value can be seen from the development of the company's stock price in the
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stock market (Pasaribu & Sulasmiyati, 2016). The high stock price has a positive
impact on the value of the company. Good firm value is a positive prospect of the
company in the future. (Welley & Untu, 2015) states that the value of a company
is the market value of a company's stock that reflects the owner's wealth, the higher
the stock price indicates the higher the owner's wealth. Investors will choose to
invest in companies with maximum firm value because the maximum firm value
can provide maximum prosperity for shareholders if the share price increases. The
following is the company's joint stock price on the Indonesia Stock Exchange in
2001-2019

l-J-(sz 5976.55 7.000.00

— |+

Figure 1. Development of the Composite Stock Price Index on the
Indonesia Stock Exchange 2001-2019

Based on Figure 1, it can be seen that the Composite Stock Price Index from 2001
- 2019 experienced a significant increase. In 2001, IHSG only reached 900 points,
while in 2019 it reached 6,057.35 points, even nearly 7,000 points. There was an
increase in share price of 673,039 percent during 2001 to 2019. This means that
investing in the capital market is an opportunity to get wealth. The higher the stock
price, the higher the value of the company. High firm value can provide maximum
shareholder prosperity if the share price increases. (Hariyanto & Lestari, 2015)
stated that fluctuations in share prices that occur in the Capital Market can be a
reference / consideration for investors in investing. High firm value will provide
more benefits for investors, because in addition to getting dividends they also get
capital gains from the company (Putra & Lestari, 2016). The value of a company
that experiences an increase is an achievement, which means that the welfare of
investors increases (Diyani & Rahayu, 2019).
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The value of the company is a reflection of the company itself because the value of
the company is the investor's perception of the company's success rate that is often
associated with stock prices. High stock prices can increase market confidence not
only in the company's current performance but also in the company's future
prospects. Maximizing firm value is very important for a company, because
maximizing firm value means maximizing the company's main goals. Increasing
the value of the company is an achievement in accordance with the wishes of its
owners, because with the increase in the value of the company, the welfare of the
owners will also increase, so in this case the measure of the success of the
company's management can be seen from the company's ability to prosper its
shareholders. For this reason, one of the goals of establishing a company is to have
maximum corporate value, which can be reflected by its share price. Every
company certainly wants a high firm value because it also indirectly shows
prosperity for shareholders, so the shareholders will invest their capital in the
company (Haruman, 2008).

Dewi, Yuniarta, AK, Atmadja, & SE, (2014) revealed that firm value can be
measured using the Tobin's Q method. Tobin's Q is a ratio to measure the value of
a company that was introduced by James Tobin in 1969. Tobin's Q ratio is
considered to reflect the market value of a company by comparing the value the
market of a company listed on the financial market with the company's asset
replacement value. According to (Diyani & Rahayu, 2019), firm values are
categorized into 3 types, namely: Tobin's Q <1 value (undervalued), Tobin's Q
value = 1 (average), and Tobin's Q value> 1 (overvalued). The value of the
company which is categorized as undervalued indicates that management fails to
manage the investment, where the value of the company is smaller than the value
of the asset. Firm value in the average category can be interpreted that the
investment growth of the company is very slow or not potential, while overvalued
firm value is a condition where the value of the company is greater than the value
of the asset. This condition indicates that management has succeeded in managing
investment, so that the company's investment growth is high. The reason to use
Tobin's Q ratio is because this ratio is the ratio that can provide the best information
in reflecting the value of the company because in its calculation this ratio involves
all elements of the company's debt and capital stock, which includes not only
ordinary shares and shareholders' equity, but all assets that are owned by the
company.
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According to (Ikhwandarti, Pratolo, & Suryanto, 2016), (RIZALDI, 2015),
(Kinanti & Nuzula, 2017), and (Panggabean, 2018) there are a number of factors
that can affect firm value, namely Research and Development (R&D), Corporate
Social Responsibility (CSR), and Industry Type.Gleason & Klock (2006) and
Kieso, Weygandt, & Warfield, (2013) explain that intangible assets that are
statistically proven to have a role in increasing firm value are research and
development (R&D) activities. Research and Development (R&D) activities are
activities carried out by companies to create new products and processes, or to
improve existing products, and find new knowledge that can be useful in the future.
Research and Development (R&D) in companies is the spearhead of an industry in
producing new products that are needed by the market.

(Zhu & Huang, 2012) provide a statement that the intensity of Research and
Development (R&D) affects the value of the company. The results of this study
support the signaling theory which states that the information released by the
company is a signal to the company's external parties, especially for investors,
namely financial statements. Financial statements contain information that is
relevant and considered important by all users of financial statements (Nastiti &
Gumanti, 2011). Companies that carry out Research and Development (R&D)
activities can produce innovative products according to market needs and
technological development compared to companies that do not carry out these
activities. The results of this study indicate that the intensity of Research and
Development (R&D) can improve company performance and Firm value. (Kinanti
& Nuzula, 2017), state that along with developments, R&D is the work done to
obtain new scientific knowledge, to develop and design products, or to apply newly
acquired knowledge in making significant technical improvements. R&D activities
are activities that will be the company's investment in the long run. R&D activities
create competitive advantage for companies by creating new products that are
difficult for competitors to imitate (Basgoze & Sayin, 2013). Companies that
conduct R&D activities can be considered to have made long-term strategic
investment companies that are used to increase firm value.

R&D activities are very important for profitability and to enhance innovation in
creating competitive advantage. R&D activities have long been recognized because
R&D is an innovation process in creating complex corporate values. R&D plays an
important role in increasing firm value in the era of modern technological
development. In particular, the development of modern technology makes
companies face a very competitive and dynamic market environment. The
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company faces a market with modern technology that is characterized by short
product life cycles and high production levels of new products that combine new
generation technologies. In these markets, R&D efforts are the most important
driving force behind successful innovation. R&D is very important for survival in
this environment. The company's superior R&D capability not only utilizes its
strong capabilities in product processes and innovation to dominate the market with
modern technology, but also leads to competitive advantage for the company. R&D
innovation efforts are the most important activities of companies with high
development of modern technology; that is, R&D investment is one of the most
important elements for scientific and technological progress. R&D efforts,
including accelerating the launch of new products into the market and enhancing
manufacturing capabilities, play a key role in helping companies maintain or
improve their market competitiveness (Wang, Lu, Huang, & Lee, 2013).

Based on (Kinanti & Nuzula, 2017) that the intensity of R&D has a significant
effect on the value of the company, so that companies should conduct R&D
activities, so that the company is able to continue to innovate. Research and
Development (R&D) increases the value of the company which will also have an
impact to attract potential investors to the company. Investment in R&D will
benefit the company in the long run. The next factor that influences the value of
the company according to (Rustiarini, 2011) is the disclosure of social
responsibility. Disclosure of corporate social responsibility is a process of
communicating the social and environmental impacts of a company's economic
activities on society. The concept of CSR involves the responsibility of a joint
partnership between companies, governments, institutions, community resources,
and the local community. Companies that have good environmental and social
performance will be actively responded by investors through an increase in share
prices. If a company has poor environmental and social performance, investors will
doubt and can be seen through a decline in share prices, so it can be concluded that
CSR affects the value of the company.

(Heinkel, Kraus, & Zechner, 2001) states that companies must consider CSR as a
profitable long-term strategy, not as an adverse activity. In addition, the more forms
of corporate responsibility for the environment, the value of the company will
increase. (Putri & Raharja, 2013) stated that the broader or greater the disclosure
of Corporate Social Responsibility, the greater the value of the company because
investors are interested in investing in companies with high levels of social
responsibility disclosure. This expression is supported by (RIZALDI, 2015), which
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states that corporate social responsibility can be used as a new marketing tool for
companies if it is implemented. To implement CSR means the company will incur
a number of costs. These costs will eventually become a burden that reduces
revenue so that the company's profit level will drop. However, by implementing
CSR, the company's image will get better so that customer loyalty is higher and
increase revenue for the company itself. Therefore, CSR plays an important role in
increasing firm value. Panggabean (2018), revealed that Corporate Social
Responsibility (CSR) is a form of corporate responsibility to improve social and
environmental problems that occur as a result of company operational activities,
therefore CSR plays an important role in increasing firm value.

Research conducted by (Rustiarini, 2010) and (Rosiana, Juliarsa, & Sari, 2013)
shows that Corporate Social Responsibility has a positive effect on firm value. But
based on research (Dian & Lidyah, 2014) and (Cecilia & Torong, 2015), and
(Panggabean, 2018) that CSR has no effect on firm value. This happens because of
the information asymmetry between management and external parties. Disclosure
of CSR of a company may not increase the value of the company and companies
that do not disclose CSR does not necessarily have a low corporate value.

The next factor that can affect firm value is industry type. (Ikhwandarti et al., 2016)
stated that the type of industry influences firm value. Industry type is a factor that
potentially influences the practice of corporate social information disclosure.
Customer-oriented companies are expected to have greater attention in showing
their social responsibility to the community in order to improve the company's
image and increase sales.

According to (Ikhwandarti et al., 2016), the type of industry influences political
visibility and will spur the disclosure of pressures and social criticisms, so that there
IS a positive relationship between industry classification and disclosure of social
information. A high-profile company will have a better firm value compared to a
low-profile company. This means that companies that have a high profile will tend
to have more ability to achieve company goals, namely to maximize or increase the
value of the company compared to companies that have low-profile.

This research can contribute theoretically to the firm value literature. This research
is expected to contribute to the baseline firm value model by using company-
specific characteristics that are broader than the firm value determinant model.

The purpose of this research is to determine the determinants of firm value. The
remainder of this paper is organized as follows. Section 2 highlights literature
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review. Section 3 highlight about samples, and methodology. Section 4 presents
our empirical results as well as descriptive statistics. Section 5 concludes.

2. LITERATURE REVIEW

Signalling Theory

The theory that can be used on firm value is Signaling Theory. Signaling Theory
means a signal given by company management to investors as a clue about the
company's prospects (Brigham & Houston, 2001). One of the information that must
be disclosed by the company is information about corporate social responsibility
or CSR. This information can be contained in an annual report or a separate
company social report. The company made CSR disclosures in the hope that it
could improve the company's reputation and value (Rustiarini, 2010). In simple
terms this theory explains that the broader the company discloses information about
its company activities, the easier it is for the recipient of the information to
determine investment decisions. But signal theory is also meant as an
announcement that is published in order to give a signal for investors to make
investment decisions (Jogiyanto, 2013). Signal theory states that companies that
have good quality will intentionally give signals to the market, so that the market
can distinguish the quality of these companies with other companies. This signal
can be in the form of promotion or other information, one of which is information
about the disclosure of R&D, CSR, and Industry Type activities, thereby hoping to
increase firm value.

Stakeholders Theory

Stakeholder theory is a theory which states that companies are not entities
that only operate for their own interests, but must provide benefits to all of its
stakeholders (shareholders, creditors, consumers, government, society, and other
parties) (Chariri & Nugroho, 2009). According to (Muchlish, 2010) stakeholders
are people or groups of people who can influence or be influenced by various
decisions, policies and operations of the company. For stakeholders, this can
eliminate the company's legitimacy. Stakeholder Theory is very underlying in the
practice of Corporate Social Responsibility (CSR) because the information in
CSR contains disclosure of corporate social responsibility aims to show the public
the social activities carried out by the company and its influence on society
because stakeholders are each group or individual who can influence or
influenced the general purpose of an organization. CSR is considered as a
company's concern in the welfare of the community and environmental
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sustainability. In addition, the company carries out CSR activities to fulfill
obligations to its stakeholders. The relationship between theory and corporate
value is to hope that all information about social and environmental responsibility
given by the company regarding the company's performance to stakeholders is
able to influence decision making. This theory says that profits or profits from the
company will increase along with corporate social responsibility towards its
stakeholders. Then the company by carrying out social responsibility to
stakeholders, the market will give a positive appreciation because of the rising
stock price of the company. This increase will cause the company's value to also
increase.

Hypothesis Development

R&D activities are activities that will be the company's investment in the long run.
R&D activities create competitive advantage for companies by creating new
products that are difficult for competitors to imitate (Basgoze & Sayin, 2013).
Companies that conduct R&D activities can be considered to have made long-term
strategic investment companies that are used to increase firm value. Based on
(Kinanti & Nuzula, 2017) that the intensity of R&D has a significant effect on the
value of the company, so that companies should conduct R&D activities, so that
the company is able to continue to innovate. R&D increases the value of the
company which will also have an impact to attract potential investors to the
company. Investment in R&D will benefit the company in the long run. Companies
that carry out Research and Development (R&D) activities can produce innovative
products according to market needs and technological development compared to
companies that do not carry out these activities. The results of this study indicate
that the intensity of Research and Development (R&D) can improve company
performance and Firm value.

H1: Research and Development influences Firm Value.

CSR is defined as a program or social action that appears outside the company's
interests (McWilliams & Siegel, 2000). CSR carried out by companies can reduce
social risks and can benefit the company in the long run. By disclosing social
responsibility, the company hopes to get social legitimacy and maximizing
financial measures in the long run. Not only that, disclosure of corporate social
responsibility is also expected to improve the company's image and increase sales.
Companies that carry out social responsibility expect to get a positive response by
market participants (Sayekti & Wondabio, 2007). The positive market appreciation
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and reaction creates a good market performance for the company which results in
high stock prices and the company easily attracts new funds. This enables the
company to develop and create appropriate market conditions, thereby increasing
the company's market performance, which in turn will create high firm value and
sustainable growth (Saputra, 2012).

H2: Corporate Social Responsibility (SCR) influences on Firm Value.

Industry type is a factor that potentially influences the practice of corporate social
information disclosure. Customer-oriented companies are expected to have greater
attention in showing their social responsibility to the community in order to
improve the company's image and increase sales. According to (Ikhwandarti et al.,
2016), the type of industry influences political visibility and will spur the disclosure
of pressures and social criticisms, so that there is a positive relationship between
industry classification and disclosure of social information. A high-profile
company will have a better firm value compared to a low-profile company. Industry
type influences firm value. This means that companies that have a high profile will
tend to have more ability to achieve company goals, namely to maximize or
increase the value of the company compared to companies that have a low profile.

H3: Industry Type influences on FirmValue.

3. RESEARCH METHOD

Data and Sample
This study uses data from non-financial companies listed on the Indonesia
Stock Exchange in 2014-2018, amounting to 392 companies.

Methodology and Variable Explanations

The econometric goal in this study is to estimate the coefficient by using the
basic model Yi, t=a0 + R1Xi, t + ei. The coefficient B is estimated using panel data
regression analysis. Table 1 presents a statistical testing model.

FVit = o + B1RDait+ B2CSRuait+ BsTPsit + e

where i, and t refer to the company that do research and development.
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Overall, determining the operational definitions of the variables used in
this study are as follows:

Table 1. Variable Definitions for Estimating Tax Avoidance

Variable Name Symbols and Formulas
Firm Value Tobin’s Q = (EMV + D)
(EBV + D)

EMV is obtained from the multiplication of the closing price
at the end of the year (closing price) with the number of
shares outstanding at the end of the year while EBV is
obtained from the company's total assets and D's total
liabilities or total liabilities. According to Herianyah, et.al
(2017) firm values are categorized into 3 types, namely:
Tobin's Q <1 (undervalued) value fails, Tobin's Q = 1
(average) value is slow, and Tobin's Q> 1 (overvalued) value

is good.
Research and Development ~ R&D Intensity = Total R&D x 100%
Total Sales
Corporate Social CSRIj = Y Xjj
Responsibility _
nj
Type of Industry Industry type is measured using a dummy variable that is

given a score of 1 if the company is included in the high
profile industry and a score of 0 if the company is included
in the low profile industry (Sembiring, 2006).

4. FINDINGS AND DISCUSSION

Descriptive Analysis

This study looked at the characteristics of the issuer for 5 years. The number of
listed companies was 392. The research variables used to estimate firm value are
prepared by integrating the variables used in previous research. A description of
the research variables to estimate firm value is presented in table 2 below.
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Table 2. Description of Overall Study Sample Variables for Estimating Firm

Value
Variable Min Max Mean  Stad. Deviasi
Firm Value 0,268 5,853 1,250 0,973
Research and Development 0,000 0,085 0,008 0,019
Corporate Social Responsibility 0,013 0,013 0,199 0,081
Type of Industry 0,000 1,000 0,560 0,499

This table presents statistical description information (Mean, median, maximum,
minimum, and standard deviation) of research variables from 1960 company years
(observation). These variables are: Firm Value = (EMV +D) / (EBV + D), Research
and Development = (total R&D/Total Sales) x 100%.Corporate Social
Responsibility = total items disclosed / total items. Type of Industry = Industry type
is measured using a dummy variable that is given a score of 1 if the company is
included in the high profile industry and a score of 0 if the company is included in
the low profile industry.

Table 2 shows that the minimum value on the variable Firm value is known to be
0.268 in the IGAR company in 2014 and for the maximum value of 5.853 in the
KLBF company in 2014. While the mean value of 1.24966 and standard deviation
of 0.972658. From the descriptive statistics table above it can be seen that the
minimum value on the Research and Development variable is known to be 0,000
in EPMT and SPMT companies in 2014 and for a maximum value of 0.085 in
UNVR companies in 2014. While the mean value is 0.00812 and the standard
deviation of 0.019334. The minimum value on the variable Corporate Social
Responsibility is known to be 0.013 in LION companies in 2017 and for the
maximum value of 0.423 in UNVR companies in 2016. While the average value
(mean) is 0.19952 and the standard deviation of 0.081137 . The mean value on the
Industrial Type variable is 0.56 and the standard deviation is 0.499.

Baseline Regressions

This study uses a regression estimation approach to predict firm value in 2014-
2018. Regression estimation uses panel data that observes issuers throughout the
study period. The estimation results of the panel regression model are presented in
table 3.
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Table 3. Summary of Regression Model Estimation Results
Dependent Variable: Firm Value

Estimator Model |

Coef t-Stat
C 0,188 2,186
Research and Development 0,081 0,179
Corporate Social Responsibility 0,963 2,691**
Type of Industry 0,191 3,079**
R-squared 0,186

This table presents statistical description information (Mean, median, maximum,
minimum, and standard deviation) of research variables from 1960 company years
(observation). These variables are: Firm Value = (EMV +D) / (EBV + D), Research
and Development = (total R&D/Total Sales) x 100%.Corporate Social
Responsibility = total items disclosed / total items. Type of Industry = Industry type
is measured using a dummy variable that is given a score of 1 if the company is
included in the high profile industry and a score of 0 if the company is included in
the low profile industry. Value t -statistic heteroscedasticity robust white (1980) is
presented in the column after the coefficient, *** = significant at the 1% level, **
= significant at the 5% level, and * = significant at the 10% level.

Based on table 3 it can be seen that the Research and Development (RD &)
variable has no effect on Firm value. The Research and Development variable has
a significance value of 0.858> 0.05, so there is no significant influence of Research
and Development (RD &) on Firm value. Corporate Social Responsibility (CSR)
has a significance value of 0.009 <0.05, so it can be concluded that Corporate
Social Responsibility has a significant effect on Firm value. Industrial type
variable has a significance value of 0.003 <0.05, so there is a significant influence
between Industry Type on Firm value.

Further Investigation

Based on research that has been done it can be said that Research and Development
has no significant effect on Firm value. Increasing economic development causes
business competition between companies in Indonesia to increase. Activities are
needed to create or develop existing products, so that they can become an
advantage and differentiation strategy of the company with other companies. The
company must continue to innovate to be able to develop its products in line with
technological developments. The main innovation activities can be carried out by
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research & development (R&D) (Park, Shin, & Kim, 2010). However, R&D
activities are activities that will be the company's investment in the long run. R&D
activities create competitive advantage for companies by creating new products
that are difficult for competitors to imitate (Basgoze & Sayin, 2013). Companies
that conduct R&D activities can be considered to have made long-term strategic
investment companies that are used to increase firm value. This causes investors to
hesitate to invest because to get profitable results must wait for the long term
because R&D is a strategic investment in the long term of the company that is used
to increase the value of the company.

R&D activities are very important for profitability and to enhance innovation in
creating competitive advantage. R&D activities have long been recognized because
R&D is an innovation process in creating complex corporate values. R&D plays an
important role in increasing firm value in the era of modern technological
development. In particular, the development of modern technology makes
companies face a very competitive and dynamic market environment. The
company faces a market with modern technology that is characterized by short
product life cycles and high production levels of new products that combine new
generation technologies. In these markets, R&D efforts are the most important
driving force behind successful innovation. R&D is very important for survival in
this environment. The company's superior R&D capability not only utilizes its
strong capabilities in product processes and innovation to dominate the market with
modern technology, but also leads to competitive advantage for the company. R&D
innovation efforts are the most important activities of companies with high
development of modern technology; that is, R&D investment is one of the most
important elements for scientific and technological progress. R&D efforts,
including accelerating the launch of new products into the market and enhancing
manufacturing capabilities, play a key role in helping companies maintain or
improve their market competitiveness (Wang et al., 2013). This study is not in line
with (Sekar & Dyaram, 2017) which states that R&D affects the value of the
company, because every time there is an increase in the intensity of R&D, the value
of the company will also increase.

Based on research that has been tested it can be said that Corporate Social
Responsibility (CSR) has a significant effect on Firm value. It means that the more
CSR disclosures made by the company, the more influence the increase in firm
value. The results of this study provide the sense that investors pay attention to
social responsibility reports as a material consideration in investment decision
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making. If investors see the company has a good social and environmental
performance, there will be trust from investors so that it is responded positively
through an increase in the company's share price. The number of CSR disclosures
affects the rise or fall of the company's value. Companies that disclose social
responsibility information have a positive image in the community and especially
in the business environment. This means that companies that can maintain their
existence will also increase the value of the company.

This research supports stakeholder theory which means that a company is not an
entity that only operates for its own interests but must provide benefits to its
stakeholders. Thus, the existence of a company is strongly influenced by the
support given by stakeholders to the company (Chariri & Nugroho, 2009). If the
company can maximize the benefits received by stakeholders, there will be
satisfaction for stakeholders that will increase the value of the company. This study
is in line with (RIZALDI, 2015) study which states that CSR has a significant effect
on firm value, which means that the size of CSR practices affects the increase in
firm value. and this study is not in line with (Agustine, 2014) which states that CSR
has no effect on firm value, because CSR is an unreal measure in influencing
investment.

Based on the research that has been done it can be said that the Industrial Type has
a significant effect on Firm value. One characteristic difference of concern is the
type of industry, namely high profile and low profile industries. Companies that
are categorized as high profile industries are companies that have a high level of
sensitivity to the environment, a high level of political risk, or a strong level of
competition (Pratiwi, Yudiaatmaja, & Suwendra, 2016). High profile industries are
believed to disclose more social responsibility than low profile industries. The
companies classified in the high profile industry generally have characteristics such
as having a large workforce and in the process of producing residues, such as waste
and pollution (Zuhroh & Sukmawati, 2003)

Means that the presence of industry groups affect the increase in firm value. The
results of this study give the meaning that investors pay attention to the high level
of sensitivity generated by the company as one of the considerations in making
investment decisions, there will be trust from investors so that the response is
positive through an increase in the company's share price. In addition, companies
in the high profile category are generally companies that receive public scrutiny
because the company's operational activities have the potential and are likely to be
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related to the interests of the wider community so that it affects the rise or fall of
the company's value. Companies that disclose high sensitivity information have a
positive image in the community and especially in the business environment. This
means that companies that can maintain their existence will also increase the value
of the company.

This research supports stakeholder theory which means that a company is not an
entity that only operates for its own interests but must provide benefits to its
stakeholders. Thus, the existence of a company is strongly influenced by the
support given by stakeholders to the company (Chariri & Nugroho, 2009). If the
company can maximize the benefits received by stakeholders, there will be
satisfaction for stakeholders that will increase the value of the company. This
research is in line with the research of (Ikhwandarti et al., 2016) which states that
the type of industry has a significant effect on firm value, which means that
investors pay attention to the high level of sensitivity generated by the company in
influencing the increase in firm value.

5. CONCLUSION

This study was designed to examine the effect of research & development (R&D)
on firm value. Based on the results of data processing, it is known that Research
and Development (R&D) does not significantly influence Firm value, but
Corporate Social Responsibility (CSR) and Industry Type significantly influence
Firm value. Based on the results of the study, Corporate Social Resposibility (CSR)
and Industry Type affect Firm value. Thus, companies must be able to maintain
social disclosure or corporate social responsibility in order to stay afloat in the
business world and make it much ogled by investors through stock prices or firm
value. It is expected that for investors who will invest their funds in a company to
pay attention to Corporate Social Responsibility (CSR) and Industry Type, this is
due to the company's social responsibility disclosure, the company will have a good
image from the public regarding the company's attention to social conditions and
the environment and the impact the company will have on the sustainability of the
company's business. For further research, it is expected to be able to add other
independent variables that can affect the value of the company, such as good
corporate governance, business risk, probability, leverage, and company size,
which are thought to influence the firm's value. Besides that it adds controling and
moderating variables.
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